ABSTRAK

Wildan Khoeruman Solehudin. 41153030160015. Strategi Komunikasi Pemasaran
Sucre Patissier. Studi Deskriptif Kualitatif Pada Marketing Eksekutif CV. Great
Royale di Bandung.

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran sucre
patissier supaya tetap eksis dan dapat bersaing dengan para pesaing bisnis kuliner
di kota Bandung. melalui unsur bauran pemasaran menurut kotler dan keller yaitu
Produk (product) , Harga (price), Promosi (promotion) dan Tempat (place)
Penelitian ini menggunakan metode penelitian deskriptif kualitatif dengan
pendekatan penelitian studi deskriptif kualitatif. Subjek penelitian adalah
marketing, general manager dan owner dari sucre patissier. Proses pengumpulan
data diperoleh melalui observasi terlibat dalam wawancara mendalam terhadap
informan. Sedangkan untuk data penunjang diperoleh melalui studi dokumentasi
sebelumnya, studi literatur dan wawancara dengan pihak terkait.

Hasil penelitian ini menunjukkan strategi komunikasi pemasaran sucre patissier
tergolong efektif dan efisien melalui segmentasi, posisi dan pasar yang ideal diikuti
dengan kualitas produk dan kemasan produk yang baik juga harga yang terjangkau.
Media pemasaran saat ini melalui pemasaran langsung maupun melalui media
digital sangat efektif dalam meningkatkan penjualan dan mengimplementasikan
brand awareness produk dan perusahaan.

Kata Kunci: Strategi Komunikasi Pemasaran, Bauran Pemasaran, Sucre
Patissier
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ABSTRACT

Wildan Khoeruman Solehudin. 41153030160015 Marketing Communication
Strategy. Descriptive Qualitative Study on Executive Marketing at CV. Great Royale
Bandung.

The study purpose is to know and understand the marketing communication
strategy of Sucre Patissier in order to exist and also can be well-competed with
other culinary competitors in Bandung. It is with Marketing mix factors according
to Kotler & Keller which are Product, Price, Promotion and Place

This study is applying Descriptive Qualitative Research method with approaching
study research descriptive qualitative. The research subject are marketing
executive, general manager, and the owner of sucre patissier.

Data collection process is collected by observing & involved in interview with
informants. On the other hand, data's supports are collected by documentation
study before, literature study and interview with significant others.

The result of this research is showing marketing communication strategy sucre
patissier which classified as effective and efficient through segmentation, position
and ideal market which followed by quality of products and proper product
packaging and affordable price. Nowadays, marketing media for direct marketing
as well as digital media are very effective in increasing the volume of sales and the
implementation of brand awareness of product and its company.
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